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Abstract 
Introduction: The rapid advancement of digital technology has transformed business 
operations, presenting both opportunities and challenges for Micro, Small, and Medium 
Enterprises (MSMEs). Digital innovation plays a crucial role in enhancing business growth, 
financial inclusion, and market competitiveness, particularly within the framework of the 
social economy. However, MSMEs often face barriers in adopting digital technologies due to 
financial constraints, lack of technical expertise, cybersecurity risks, and regulatory 
complexities. This study aims to analyze the impact of digital innovation on MSME growth, 
identify challenges in digital adoption, explore alignment with social economy principles, and 
propose policy recommendations to support MSME digital transformation. Methodology: 
Using a qualitative case study approach, this research collected data through semi-structured 

1 Corresponding author: Nur Alifah. Institut Prima Bangsa (Indonesia). 

mailto:alifahazahra43@gmail.com
mailto:ghousun99@gmail.com
https://doi.org/10.31637/epsir-2026-1954
https://creativecommons.org/licenses/by-nc-nd/4.0/


2 
 

interviews with MSME owners, industry experts, and policymakers. Results and discussion: 

The findings indicate that MSMEs adopting e-commerce platforms, social media marketing, 
fintech solutions, and cloud-based management tools experience higher revenue growth, 
broader customer reach, and improved operational efficiency. However, challenges such as 
limited funding, digital illiteracy, and cybersecurity vulnerabilities hinder widespread 
adoption. Conclusion: The study concludes that digital transformation is a key enabler of 
sustainable MSME growth and offers policy and strategic recommendations to support small 
businesses in overcoming digital barriers. 
 
Keywords: Digital Innovation; MSME Growth; Social Economy; Financial Inclusion; E-
commerce Adoption; Cybersecurity Challenges; Digital Transformation; Policy 
Recommendations. 
 

Abstract 
Introducción: Este estudio tiene como objetivo analizar el impacto de la innovación digital en 
el crecimiento de las MIPYMES, identificar los desafíos en la adopción digital, explorar su 
alineación con los principios de la economía social y proponer recomendaciones de políticas 
para apoyar la transformación digital de las MIPYMES.Metodología: Mediante un enfoque de 
estudio de caso cualitativo, esta investigación recopiló datos a través de entrevistas 
semiestructuradas con propietarios de MIPYMES, expertos de la industria y formuladores de 
políticas. Resultados y discusión: Los hallazgos indican que las MIPYMES que adoptan 
plataformas de comercio electrónico, marketing en redes sociales, soluciones fintech y 
herramientas de gestión basadas en la nube experimentan un mayor crecimiento de ingresos, 
una mayor cobertura de clientes y una mejora en la eficiencia operativa. Sin embargo, desafíos 
como la falta de financiamiento, la alfabetización digital limitada y las vulnerabilidades en 
ciberseguridad dificultan una adopción más generalizada. Conclusión: El estudio concluye 
que la transformación digital es un facilitador clave para el crecimiento sostenible de las 
MIPYMES y ofrece recomendaciones estratégicas y políticas para ayudar a las pequeñas 
empresas a superar las barreras digitales. 
 
Keywords: Innovación Digital; Crecimiento de las MIPYMES; Economía Social; Inclusión 
Financiera; Adopción del Comercio Electrónico; Desafíos de Ciberseguridad; Transformación 
Digital; Recomendaciones de Políticas. 

 

1. Introduction 
 
In the era of rapid technological advancement, digital innovation has become a crucial driver 
of economic growth, particularly for Micro, Small, and Medium Enterprises (MSMEs) 
(Gherghina et al., 2020; Hurdawaty et al., 2024). As key contributors to global economies, 
MSMEs play a vital role in employment generation, poverty alleviation, and economic stability 
(Tekola et al., 2019). However, despite their significance, MSMEs face challenges in adapting 
to the digital economy, especially in developing countries where access to technology, digital 
literacy, and infrastructure remain significant barriers. 
 
The global shift towards digital transformation, accelerated by the COVID-19 pandemic, has 
highlighted the necessity for MSMEs to integrate digital tools such as e-commerce platforms, 
financial technology (fintech), and artificial intelligence (AI) to remain competitive. 
Nevertheless, the uneven pace of digital adoption has led to disparities in economic 
participation, further marginalizing smaller businesses that struggle with digitalization. 
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Several factors contribute to the slow adoption of digital innovation among MSMEs. Limited 
financial resources, lack of technical expertise, resistance to change, and inadequate digital 
infrastructure are among the primary constraints. Additionally, regulatory challenges and 
cybersecurity concerns hinder the seamless adoption of digital solutions, making it difficult 
for MSMEs to scale and integrate into the broader digital economy. Socioeconomic conditions, 
such as digital literacy and internet accessibility, also play a significant role in determining the 
level of digital adoption among small enterprises (Suryani et al., 2022). Without the right 
policies and support systems, many MSMEs are unable to leverage digital innovation to 
enhance productivity and expand market reach. 
 
As a result of these factors, MSMEs that fail to embrace digital transformation face declining 
competitiveness, reduced market access, and limitations in financial inclusion. The digital 
divide exacerbates economic inequalities, making it challenging for small businesses to 
compete with larger corporations that have the resources to invest in digital solutions (Fitri et 
al., 2024). Conversely, MSMEs that successfully adopt digital innovation experience increased 
efficiency, better customer engagement, and enhanced business sustainability. The economic 
implications of this divide necessitate a closer examination of how digital innovation can be 
effectively implemented to support MSME growth within the framework of the social 
economy (Achmad et al., 2023). 
 
Digital innovation in the context of MSMEs encompasses various technological advancements, 
including cloud computing, artificial intelligence, big data analytics, blockchain, and e-
commerce integration (Triwahyono et al., 2023). These technologies enable small businesses to 
optimize their operations, improve decision-making processes, and access broader markets. 
Furthermore, digital financial services such as mobile banking and fintech solutions provide 
MSMEs with alternative funding sources, reducing their reliance on traditional banking 
systems. Given the evolving business landscape, it is crucial to explore how digital 
transformation aligns with the principles of the social economy, which emphasizes inclusive 
growth, community-driven development, and equitable wealth distribution. 
 
The previous research by Hendrawan et al. (2024) focused on analyzing challenges and 
opportunities in the digital transformation of MSMEs, emphasizing technology management 
strategies as a crucial factor for successful digital adoption. Their study identified financial 
constraints, inadequate digital infrastructure, lack of knowledge, and resistance to change as 
the main barriers. Their research adopted a qualitative literature review method to provide a 
theoretical framework on technology adoption and strategic planning for MSMEs. 
 
This study presents a novel approach by examining the intersection between digital 
innovation, MSME growth, and social economy principles. While previous research has 
explored digital transformation in MSMEs, limited studies have analyzed its impact from a 
social economy perspective, particularly in fostering sustainable development. By integrating 
social economy principles into the discourse of digital innovation, this study aims to provide 
a more comprehensive understanding of how technology-driven solutions can contribute to 
equitable economic growth and social well-being. 
 
The urgency of this research lies in the increasing reliance on digital solutions for business 
sustainability in a post-pandemic world. With the rapid acceleration of digital transformation, 
MSMEs that fail to adopt innovative technologies risk falling behind in an increasingly 
competitive global market. Policymakers, business leaders, and development organizations 
must recognize the importance of fostering an enabling environment where MSMEs can thrive 
through digital innovation.  
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Without targeted interventions and supportive policies, the risk of digital exclusion among 
small businesses will continue to grow, further widening economic disparities. (Rachmad et 
al., 2024; Sri Adiningsih et al., 2019). 
 
The primary objective of this research is to analyze the role of digital innovation in driving 
MSME growth through the lens of the social economy. Specifically, this study seeks to identify 
key digital transformation strategies that can enhance MSME productivity, sustainability, and 
resilience in the face of global economic challenges. By exploring how social economy 
principles can be integrated into digital adoption frameworks, this research aims to provide 
insights into how MSMEs can leverage technology for long-term success. 
 
The findings of this study will offer several benefits to various stakeholders. For policymakers, 
the research provides evidence-based recommendations for developing inclusive digital 
policies that support MSME digitalization. For business owners, it highlights practical 
strategies for leveraging digital innovation to enhance competitiveness and market access. For 
scholars and researchers, this study contributes to the growing body of knowledge on digital 
transformation and the social economy, paving the way for further exploration in this field. 
Ultimately, the study seeks to promote sustainable and inclusive economic growth by 
empowering MSMEs through digital innovation. 
 

2. Methodology 
 
This study employs a qualitative research approach to explore the role of digital innovation in 
MSME growth from a social economy perspective. Given the complexity of technological 
adoption and its socio-economic implications, a case study method is utilized to provide an 
in-depth understanding of how MSMEs integrate digital innovation into their operations and 
how this integration contributes to sustainable development. The case study approach allows 
for an exploration of real-world experiences, challenges, and outcomes faced by MSMEs in 
their digital transformation journey. This method is particularly suitable for analyzing social 
and economic dynamics within small enterprises, as it provides rich, contextual insights into 
their digital adaptation processes. 
 
The research is conducted through semi-structured interviews with MSME owners, managers, 
and industry experts who are directly involved in digital transformation initiatives. The 
participants are selected using a purposive sampling technique, ensuring that the study 
captures diverse perspectives from businesses across different sectors, including e-commerce, 
fintech, and technology-driven service industries. By focusing on MSMEs that have adopted 
digital technologies to varying degrees, this study aims to identify best practices, challenges, 
and the extent to which digital innovation aligns with social economy principles. In addition 
to interviews, document analysis is conducted by reviewing relevant policies, reports, and case 
studies on MSME digitalization to complement the primary data and provide a broader 
context. 
 
To ensure the credibility and reliability of the findings, triangulation is applied by cross-
referencing data from multiple sources, including interviews, policy documents, and academic 
literature. This approach helps validate the results and minimize potential biases in data 
interpretation. Thematic analysis is used as the primary data analysis technique, allowing for 
the identification of key patterns and themes related to MSME digital innovation, economic 
sustainability, and social impact. Through coding and categorization, the study systematically 
analyzes participants' responses to uncover recurring themes and insights. 
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Ethical considerations are strictly adhered to in this study. All participants are informed about 
the purpose of the research, and their consent is obtained before conducting interviews. 
Confidentiality and anonymity are maintained to protect the identities of respondents, 
ensuring that they can share their experiences openly and without concern. The study also 
follows ethical guidelines for qualitative research to ensure transparency, accuracy, and 
integrity in data collection and analysis. 
 
By employing a qualitative case study approach, this research aims to provide an in-depth 
exploration of how digital innovation influences MSME growth within the framework of the 
social economy. The findings will contribute to a better understanding of how digital 
transformation strategies can be tailored to support small businesses while fostering inclusive 
economic development. This methodological approach ensures that the study captures 
nuanced insights into the interplay between technology adoption, business growth, and social 
impact, ultimately informing policies and strategies that promote sustainable digital 
innovation among MSMEs. 
 

3. Results 
 
3.1. Digital Transformation Strategies Adopted by MSMEs 
 
The study found that MSMEs adopt various digital transformation strategies, including e-
commerce integration, digital marketing, fintech adoption, and cloud-based management 
systems. Most participants reported that e-commerce platforms and social media marketing 
are the most accessible and impactful digital tools for increasing their market reach. 
 
Table 1. 
 
Types of Digital Innovation Used by MSMEs 

Type of Digital Innovation Number of MSMEs Using Percentage (%) 
E-commerce platforms (Shopee, Tokopedia, etc.) 15 75% 

Social media marketing (Instagram, Facebook) 18 90% 

Fintech (digital payments, mobile banking) 12 60% 

Cloud-based business management tools 8 40% 

AI-based customer service (chatbots) 5 25% 

 
Source: Own elaboration (2025). 
 
The results indicate that social media marketing (90%) and e-commerce platforms (75%) are 
the most widely adopted strategies, while more advanced technologies, such as AI-driven 
customer service (25%), are still in their early adoption stages. 
 
3.2. Challenges Faced by MSMEs in Digital Adoption 
 
Despite recognizing the importance of digital innovation, MSMEs face significant barriers. 
Interviews revealed three major challenges: 
 

1) Limited financial resources: Many MSMEs struggle to allocate budgets for digital tools 
and expertise. 

 
2) Lack of technical knowledge: MSME owners often lack digital literacy, requiring 

training to maximize digital benefits. 
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3) Regulatory and cybersecurity concerns: Participants expressed concerns about online 
fraud, data protection, and compliance with government regulations. 

 
Figure 1. 
 
Key Challenges in MSME Digital Transformation  

 
Source: Own elaboration (2025). 
 
The results indicate that limited financial resources (70%) and lack of technical knowledge 
(65%) are the most significant barriers to digital adoption among MSMEs. Meanwhile, 
regulatory and cybersecurity concerns (50%) also pose a notable challenge, particularly for 
businesses handling customer data and online transactions. 
 
3.3. Impact of Digital Innovation on MSME Growth 
 
The study found that digital adoption leads to increased business efficiency, expanded market 
access, and revenue growth. MSMEs that implemented digital tools reported higher customer 
engagement and operational efficiency compared to those relying on traditional business 
models. 
 
Table 2. 
 
Business Growth Metrics After Digital Adoption 

Business Growth Metric Before Digital 
Adoption 

After Digital 
Adoption 

Percentage 
Increase (%) 

Average Monthly Revenue (USD) $1,200 $2,500 108% 

Customer Base (No. of Customers) 150 350 133% 

Order Processing Time (hours) 48 12 -75% 

 
Source: Own elaboration (2025). 
 
The data suggests that MSMEs experience significant growth after adopting digital strategies, 
with a 108% increase in revenue and 133% growth in customer base. Additionally, operational 
efficiency improved, reducing order processing time by 75%. 
 
3.4. Alignment with Social Economy Principles 
 
A key aspect of this research was evaluating how digital innovation aligns with social 
economy principles, such as inclusivity, community engagement, and equitable wealth 
distribution. The findings indicate that digital innovation: 
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1) Enhances financial inclusion: Fintech solutions enable MSMEs to access funding and 
digital payments. 

 
2) Supports local economies: Digital platforms allow small businesses to reach broader 

markets while maintaining local employment. 
 

3) Promotes social equity: Digital skills training helps close the digital divide among 
MSME entrepreneurs. 

 
3.5. Policy and Strategic Recommendations 

 
To further enhance MSME digital adoption, this study suggests: 
 

1) Government Incentives – Providing tax incentives and grants for MSMEs investing in 
digital transformation. 
 

2) Digital Literacy Programs – Offering targeted training to equip MSMEs with the skills 
needed for effective digital adoption. 

 
3) Cybersecurity Policies – Strengthening regulatory frameworks to protect MSMEs from 

online threats and fraud. 
 

4) Public-Private Partnerships – Encouraging collaborations between tech firms and 
MSMEs to facilitate digital tool adoption. 

 
The findings demonstrate that digital innovation significantly contributes to MSME growth, 
particularly in enhancing efficiency, market access, and revenue generation. However, several 
challenges must be addressed, including financial constraints, lack of technical knowledge, 
and cybersecurity concerns. The study highlights the importance of aligning digital 
transformation with social economy principles to ensure inclusive and sustainable 
development. Strategic interventions from policymakers, industry stakeholders, and MSME 
associations are necessary to support small businesses in leveraging technology for long-term 
success. 
 

4. Discussion 
 
4.1. Digital Transformation Strategies Adopted by MSMEs 

 
The adoption of digital transformation strategies among MSMEs has become a critical factor 
in sustaining business growth and competitiveness in an increasingly digitalized global 
economy (Rupeika-Apoga et al., 2022). Digital innovation has reshaped the way small 
businesses operate, allowing them to expand their market reach, optimize internal processes, 
and improve customer engagement. 
 
Our findings indicate that MSMEs primarily adopt digital tools such as e-commerce platforms, 
social media marketing, fintech solutions, and cloud-based management systems to enhance 
their operational efficiency and market penetration. This is in line with existing studies that 
suggest digitalization enables MSMEs to compete with larger enterprises by reducing 
transaction costs and improving access to financial and non-financial services (OECD, 2023). 
 
One of the most prominent digital transformation strategies implemented by MSMEs is the 
integration of e-commerce platforms such as Shopee, Tokopedia, Amazon, and Alibaba. 
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Our research found that 75% of MSMEs in the study actively use e-commerce platforms to sell 
their products, allowing them to access a wider customer base beyond traditional brick-and-
mortar limitations.  
 
However, despite the benefits of e-commerce adoption, our study also found that MSMEs face 
challenges in managing online sales, particularly related to platform fees, logistics, and 
customer service automation. The previous research by Amornkitvikai et al. (2022) focused on 
the barriers and factors affecting e-commerce sustainability among Thai MSMEs, using the 
Technology-Organization-Environment (TOE) framework. Their study identified internal e-
commerce tools, external platforms, and firm characteristics as key determinants of e-
commerce sustainability, particularly in the retail and food and beverage (F&B) sectors. The 
research also highlighted financial constraints, inadequate digital literacy, cybersecurity risks, 
and the age of business owners as major obstacles to long-term digital adoption. 
 
Our findings indicate that 90% of MSMEs leverage social media platforms such as Instagram, 
Facebook, and TikTok as primary marketing tools. Social media provides an affordable and 
accessible way for businesses to engage with customers, promote products, and drive sales.  
 
Moreover, social media platforms now incorporate advanced e-commerce features, such as 
Facebook Shops and Instagram Shopping, which allow businesses to sell directly through their 
profiles. Our study found that MSMEs that integrate social commerce experience a 30-50% 
increase in online engagement and sales conversions compared to those relying solely on 
traditional advertising channels. However, some participants noted challenges in keeping up 
with changing platform algorithms and paid advertising costs, which require continuous 
learning and adaptation. 
 
Financial technology (fintech) is another essential digital transformation strategy that 60% of 
MSMEs in our study have adopted. Digital payment systems, mobile banking, and alternative 
financing platforms allow MSMEs to access capital, manage transactions, and streamline 
financial operations. Research by Adelaja et al. (2024) suggests that fintech solutions reduce 
financial exclusion, particularly in developing countries where small businesses struggle to 
obtain traditional bank loans. They also highlighted regulatory barriers, digital literacy 
challenges, and economic disparities as obstacles to fintech adoption. Mobile payment systems 
like GoPay, PayPal, and Stripe enable MSMEs to conduct cashless transactions, reducing 
dependency on physical banking infrastructures. 
 
However, cybersecurity concerns remain a major barrier to fintech adoption. Some MSME 
owners in our study expressed fears regarding online fraud, data breaches, and regulatory 
compliance when handling digital transactions.  
 
Cloud-based management tools, such as enterprise resource planning (ERP) systems and 
customer relationship management (CRM) software, are also gaining traction among MSMEs. 
Although our study found that only 40% of MSMEs have adopted cloud solutions, those that 
have report improvements in inventory management, data analytics, and customer service 
automation. According to Abbas et al., (2025), cloud-based tools allow MSMEs to optimize 
resource allocation, reduce operational costs, and improve decision-making processes through 
real-time data tracking. 
 
Despite these benefits, our study found that cost and technical expertise remain barriers to 
adoption. Many MSMEs lack the financial resources to invest in premium cloud services, and 
they often require additional training to fully utilize these digital tools. 
  



9 
 

Research by Gartner (2023) suggests that cloud adoption among MSMEs is expected to 
increase as more affordable and user-friendly solutions enter the market, allowing small 
businesses to integrate advanced digital tools without significant upfront investment 
(Hamundu et al., 2020). 
 
4.2. Challenges Faced by MSMEs in Digital Adoption 
 
While digital transformation presents significant opportunities for MSMEs, the adoption of 
digital technologies remains uneven due to various barriers that hinder small businesses from 
fully leveraging digital innovations. Our study identified three key challenges faced by 
MSMEs in the digital transformation process: limited financial resources, lack of technical 
knowledge, and regulatory and cybersecurity concerns. 
 
These barriers are consistent with findings in existing research, which suggest that MSMEs 
often struggle to integrate digital tools due to financial constraints, the complexity of 
managing digital initiatives, and gaps in regulatory policies that govern digital commerce 
(OECD, 2023). Addressing these challenges is crucial for ensuring that digitalization fosters 
inclusive and sustainable economic growth rather than exacerbating disparities among 
businesses of different sizes. 
 
One of the most pressing challenges for MSMEs in digital adoption is financial constraints. 
Unlike large corporations that have access to substantial capital, MSMEs typically operate with 
limited financial resources, making it difficult for them to invest in expensive digital tools, IT 
infrastructure, and cybersecurity measures. Our study found that many MSMEs struggle to 
afford software subscriptions, cloud computing services, and e-commerce platform fees, 
which limits their ability to adopt and scale digital solutions. 
 
A potential solution to this challenge is government intervention through financial assistance 
programs, such as subsidized loans, tax incentives, and grants specifically designed to support 
MSMEs in adopting digital tools. Some governments have introduced digital adoption funds, 
which provide subsidies to small businesses investing in digital transformation (OECD, 2023). 
However, our research indicates that many MSMEs are unaware of such funding 
opportunities, highlighting the need for better dissemination of information and accessible 
application processes. 
 
Beyond financial barriers, lack of digital literacy and technical expertise is a major challenge 
that prevents MSMEs from fully utilizing digital innovations. Our study found that many 
MSME owners and employees lack formal training in digital skills, making it difficult for them 
to effectively use e-commerce platforms, fintech services, or cloud-based tools. 
 
According to Gürbüz, digital transformation is not just about technology adoption; it also 
requires human capital development (Gürbüz et al., 2021). Many small business owners lack 
knowledge about SEO optimization, digital marketing analytics, cybersecurity measures, and 
data-driven decision-making, which limits the effectiveness of their digital strategies. 
Furthermore, older entrepreneurs and business owners in traditional sectors often resist 
digital adoption due to a fear of technology and a preference for conventional business models 
(Oktaviani et al., 2024). 
 
To bridge this gap, training programs and digital upskilling initiatives are crucial. Successful 
case studies from Singapore and South Korea highlight that nationwide digital literacy 
campaigns and MSME-focused digital training programs significantly improve digital 
adoption rates (World Economic Forum, 2023). 
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However, in many developing countries, digital training remains expensive, inaccessible, or 
not tailored to MSME needs, leading to slow adoption and underutilization of digital tools. 
 
Regulatory uncertainty and cybersecurity risks also pose significant barriers to MSME digital 
adoption. Many MSMEs hesitate to expand their digital footprint due to concerns about data 
protection, online fraud, and complex regulatory compliance requirements. Our study found 
that 50% of MSME owners cited cybersecurity as a major concern, particularly in sectors 
handling sensitive customer data, such as e-commerce and digital finance. 
 
According to Singgalen et al. (2021), MSMEs are more vulnerable to cyber threats due to 
limited resources for investing in cybersecurity infrastructure. Cyberattacks, data breaches, 
and financial fraud can be catastrophic for small businesses, leading to reputational damage 
and financial losses. Moreover, complying with evolving regulations related to data privacy, 
consumer protection, and taxation in digital commerce is challenging for MSMEs, especially 
those operating across multiple jurisdictions (OECD, 2023). 
 
A key issue highlighted in our research is that many MSMEs lack awareness of basic 
cybersecurity best practices, such as multi-factor authentication, regular system updates, and 
employee cybersecurity training. This knowledge gap makes them easy targets for 
cybercriminals, further discouraging digital adoption. Additionally, governments can play a 
role by simplifying compliance processes, providing clear regulatory guidance, and offering 
cybersecurity incentives for small businesses. 
 
Addressing these challenges requires a multi-stakeholder approach involving policymakers, 
financial institutions, technology providers, and MSME associations. Some potential solutions 
include: 
 

1) Providing Financial Support – Governments and financial institutions should offer 
low-interest loans, tax incentives, and grants to encourage MSME digital adoption. 
Special subsidies for cybersecurity investments can also help mitigate online risks. 
 

2) Enhancing Digital Skills Training – Universities, tech firms, and business associations 
can collaborate to provide affordable or free digital upskilling programs specifically 
designed for MSMEs. 

 
3) Simplifying Digital Regulations – Governments should reduce bureaucratic barriers 

and provide clear, MSME-friendly regulatory guidelines for digital commerce and data 
protection. 

 
4) Strengthening Cybersecurity Support – Public-private partnerships can develop 

affordable cybersecurity tools and awareness campaigns to help MSMEs protect their 
online businesses. 

 
While digital transformation offers immense opportunities for MSMEs, challenges such as 
financial constraints, lack of digital skills, and cybersecurity concerns continue to hinder 
widespread adoption. 
 
Addressing these barriers requires coordinated efforts from governments, technology 
providers, and business associations to create a more inclusive digital ecosystem. By 
implementing financial incentives, targeted digital literacy programs, and stronger 
cybersecurity frameworks, MSMEs can fully harness the benefits of digital innovation, 
contributing to sustainable economic growth and social development. 
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4.3. Impact of Digital Innovation on MSME Growth 
 
The adoption of digital innovation has a profound impact on the growth and sustainability of 
MSMEs, influencing various aspects such as revenue generation, operational efficiency, 
market expansion, and competitiveness. Our findings indicate that MSMEs that successfully 
implement digital tools experience higher customer engagement, streamlined operations, and 
enhanced financial performance. 
 
These findings align with previous research suggesting that digital transformation is a key 
enabler of MSME growth, allowing small businesses to compete effectively with larger 
enterprises in an increasingly digitalized global market (OECD, 2023). The impact of digital 
innovation on MSME growth can be analyzed through several dimensions: financial 
performance, market expansion, operational efficiency, and business resilience. 
 
One of the most significant benefits of digital innovation is increased revenue generation. Our 
study found that MSMEs that integrate digital solutions, such as e-commerce platforms, social 
media marketing, and fintech solutions, experience higher sales and profitability compared to 
those relying on traditional business models. The data shows that MSMEs adopting digital 
transformation reported an average revenue increase of 108%, with many attributing their 
growth to improved market access, targeted digital marketing, and enhanced customer 
convenience through digital payments. 
 
These findings are consistent with research by Handayani et al., (2022), which states that 
digitally enabled MSMEs grow at a rate 2.5 times faster than their non-digital counterparts. 
Digital payment integration through fintech solutions further accelerates cash flow 
management, reducing transaction delays and providing MSMEs with improved access to 
financial resources. Studies by Omowole et al., (2024) also highlight that fintech solutions 
contribute to financial inclusion, enabling small businesses to obtain loans and digital credit 
that were previously inaccessible through traditional banking systems. 
 
Another major impact of digital innovation on MSMEs is the expansion of market reach 
beyond local and regional boundaries. Traditional MSMEs often face geographical limitations 
that restrict their customer base, but e-commerce platforms and digital marketplaces have 
eliminated many of these barriers, allowing businesses to sell their products and services 
globally. Our research found that MSMEs leveraging digital platforms increased their 
customer base by an average of 133%, demonstrating the transformative effect of digitalization 
in expanding business reach. 
 
This aligns with findings from Duan et al. (2022), which suggest that MSMEs utilizing digital 
channels experience higher levels of customer engagement and retention. Social media 
marketing, search engine optimization (SEO), and targeted online advertising allow small 
businesses to attract and retain customers at a fraction of the cost of traditional marketing 
strategies. The shift toward social commerce (selling directly via social media platforms like 
Facebook and Instagram) further enhances MSME accessibility, particularly in regions where 
consumers prefer online transactions. (Ria et al., 2024; Mardiana et al., 2023). 
 
The integration of cloud computing, automation, and artificial intelligence (AI) has 
significantly improved operational efficiency among MSMEs, enabling them to optimize 
business processes and reduce manual workloads. Our findings show that digital adoption 
resulted in a 75% reduction in order processing time, highlighting how automation tools 
streamline inventory management, logistics coordination, and customer interactions. 
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One of the most crucial impacts of digital innovation is its role in enhancing MSME resilience, 
particularly during economic downturns and crises. The COVID-19 pandemic demonstrated 
the necessity of digital preparedness, as businesses that had already embraced digital 
transformation were better able to sustain operations through online sales, remote work, and 
digital communication tools. Our study highlights that MSMEs with a strong digital presence 
were more likely to recover faster from the economic disruptions caused by the pandemic, as 
they had access to online sales channels, alternative financing options through fintech, and 
digital collaboration tools to maintain business continuity. 
 
A report by the World Economic Forum (2021) underscores this point, stating that MSMEs 
with digital capabilities were 50% more likely to survive the economic shocks of the pandemic 
compared to those relying solely on traditional business models. Additionally, research by 
Beck et al. (2023) shows that digitally enabled MSMEs exhibit greater flexibility and 
adaptability, allowing them to pivot their business models in response to market disruptions. 
 
Finally, digital adoption enhances MSME competitiveness, enabling them to differentiate their 
products, improve service quality, and engage with customers more effectively. In competitive 
markets where large corporations dominate, MSMEs leveraging digital innovation can carve 
out niche markets and build strong brand identities through personalized digital marketing, 
customer data analytics, and innovation-driven strategies. 
 
Our study found that MSMEs that actively invest in data analytics and customer relationship 
management (CRM) systems are more likely to anticipate consumer trends, develop targeted 
marketing campaigns, and optimize their pricing strategies, thereby increasing their 
competitive advantage. This finding is reinforced by OECD (2023), which suggests that 
digitalization levels the playing field for small businesses, allowing them to compete with 
larger firms on efficiency, personalization, and agility rather than sheer financial resources. 
 
The impact of digital innovation on MSME growth is substantial, spanning financial 
performance, market expansion, operational efficiency, business resilience, and 
competitiveness. Businesses that adopt e-commerce, social media marketing, fintech solutions, 
and automation tools experience higher revenue growth, broader customer reach, and 
improved productivity. 
 
However, for these benefits to be maximized, MSMEs must overcome digital adoption barriers 
such as financial constraints, lack of technical expertise, and cybersecurity risks. As digital 
transformation continues to reshape the global business landscape, governments, industry 
stakeholders, and technology providers must collaborate to create a more inclusive digital 
ecosystem that ensures MSMEs can thrive in an increasingly digitalized economy. 
 
4.4. Alignment with Social Economy Principles 

 
Digital innovation plays a crucial role in strengthening social economy principles, particularly 
in the areas of financial inclusion, local economic empowerment, equitable access to 
technology, and community-driven development. The social economy emphasizes fair 
economic participation, sustainability, and collective well-being, which align with the 
objectives of many MSMEs striving to create economic opportunities while maintaining a 
social impact. Our study found that MSMEs that adopt digital technologies not only improve 
their business operations but also contribute to reducing social inequalities, promoting 
community engagement, and fostering inclusive economic development. 
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One of the most significant ways digital innovation aligns with social economy principles is 
through financial inclusion. Many MSMEs, particularly those in developing economies, 
struggle with limited access to traditional banking services and capital due to stringent lending 
requirements, high interest rates, and geographic constraints. However, fintech solutions such 
as mobile banking, peer-to-peer lending, and digital payment systems have democratized 
financial access, enabling MSMEs to conduct secure transactions, receive digital payments, 
and access alternative financing options. 
 
Our research found that 60% of MSMEs in the study used fintech applications to manage 
payments and financing, reducing their reliance on cash transactions and traditional banking 
systems. By integrating fintech solutions, MSMEs can participate in a more inclusive financial 
ecosystem, ensuring that small businesses from diverse backgrounds can thrive regardless of 
their location or initial financial standing. This financial inclusion fosters broader economic 
participation, reducing poverty and wealth inequality within communities, which is a core 
principle of the social economy. 
 
MSMEs are widely recognized as engines of local economic growth, as they generate 
employment and reinvest earnings within local communities. Digital innovation enhances 
local economic resilience by enabling MSMEs to expand market reach, increase productivity, 
and maintain business continuity even during economic disruptions. Our study found that 
MSMEs that embraced e-commerce and digital marketing experienced an average 133% 
increase in customer reach, allowing them to connect with consumers beyond their immediate 
geographical locations. 
 
The digital economy facilitates remote work opportunities, freelance employment, and digital 
entrepreneurship, allowing individuals to generate income without needing to migrate to 
urban centers. In this way, digital transformation prevents rural economic decline and 
promotes decentralized economic activity, reinforcing the principles of community-driven 
economic development. 
 
Additionally, digital training programs have been shown to enhance local workforce skills, 
making them more competitive in a tech-driven job market. Countries such as Singapore and 
Canada have successfully implemented nationwide MSME digitalization programs, which 
provide free training and resources to small business owners, equipping them with the 
knowledge to navigate digital platforms effectively (OECD, 2023). By investing in digital 
literacy, governments and private sector stakeholders can further strengthen MSMEs' 
contributions to the social economy. 
 
Another critical way digital innovation aligns with the social economy is by reducing 
economic disparities between large corporations and small businesses. Historically, 
multinational corporations have dominated industries due to their access to resources, capital, 
and global supply chains. However, digital platforms level the playing field by giving MSMEs 
access to affordable business tools, data analytics, and global markets. Our study found that 
MSMEs utilizing social media marketing, SEO, and digital marketplaces had a significantly 
higher brand visibility and sales growth compared to those relying solely on offline business 
models. 
 
Furthermore, digital platforms promote gender and minority inclusion by enabling women 
entrepreneurs and historically disadvantaged groups to participate in economic activities 
without facing traditional barriers, such as discriminatory banking policies or limited access 
to physical markets. 
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According to UNCTAD (2022), women-led businesses that leverage digital technologies 
experience higher revenue growth and financial independence, reinforcing digital innovation 
as a tool for empowering underrepresented communities in the entrepreneurial landscape. 
 
A defining characteristic of the social economy is its emphasis on community-driven business 
models, such as cooperatives, social enterprises, and ethical businesses that prioritize social 
impact alongside profitability. Our study found that many MSMEs leveraging digital tools are 
integrating socially responsible business practices, such as fair trade e-commerce, eco-friendly 
product development, and crowdfunding for community-based initiatives. 
 
For example, crowdfunding platforms like Kickstarter and GoFundMe enable MSMEs to raise 
capital from socially conscious consumers who align with their ethical business values. 
Similarly, blockchain technology has facilitated the growth of transparent supply chains, 
allowing businesses to certify fair labor practices and sustainable sourcing, which resonates 
with the ethical principles of the social economy. Digital innovation is a powerful enabler of 
social economy principles, fostering financial inclusion, local economic empowerment, social 
equity, and community-oriented business growth. 
 
By integrating digital tools, MSMEs can overcome traditional economic barriers, expand their 
market reach, and create socially responsible business models that prioritize ethical impact 
alongside profitability. However, for digital transformation to fully support the social 
economy, governments, industry leaders, and community organizations must work 
collaboratively to ensure MSMEs have access to digital infrastructure, financial resources, and 
technical training. Strengthening these support systems will enable a more inclusive and 
sustainable economic landscape, where small businesses contribute not only to economic 
growth but also to social well-being and equitable development. 
 
4.5 Policy and Strategic Recommendations 
 
Given the substantial impact of digital innovation on MSME growth and the challenges faced 
in adopting digital transformation, targeted policy interventions and strategic initiatives are 
essential to create an enabling ecosystem for small businesses to thrive. Effective policy 
frameworks should focus on enhancing financial support, digital skills development, 
regulatory clarity, cybersecurity resilience, and fostering public-private partnerships to 
facilitate MSME digitalization. Addressing these aspects will reduce barriers to digital 
adoption, improve competitiveness, and ensure sustainable integration of MSMEs into the 
digital economy. 
 
One of the most critical barriers to digital adoption among MSMEs is limited financial 
resources. Governments and financial institutions should implement financial support 
mechanisms, including low-interest loans, grants, and tax incentives, to encourage MSMEs to 
invest in digital transformation. Our research found that many MSMEs struggle with the high 
cost of adopting digital tools, such as enterprise software, cybersecurity solutions, and digital 
marketing. 
 
Existing global best practices demonstrate the effectiveness of such financial interventions. For 
example, Singapore’s SMEs Go Digital Program provides funding to help MSMEs adopt 
digital solutions, while Germany’s Digital Now Initiative offers subsidies for digital 
investments (OECD, 2023). Similarly, India’s Digital MSME Scheme supports small businesses 
in acquiring affordable cloud computing services and cybersecurity infrastructure.  
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Governments in other regions should replicate and adapt these models to local contexts, 
ensuring that MSMEs receive the necessary funding to adopt advanced digital tools and 
automation systems. 
 
Additionally, alternative financing models such as crowdfunding, peer-to-peer lending, and 
impact investment funds should be promoted to support MSME digitalization. These models 
provide greater flexibility and access to non-traditional funding sources, particularly for 
micro-enterprises and startups that face difficulties in securing bank loans. 
 
Lack of technical knowledge and digital skills is another major constraint preventing MSMEs 
from effectively leveraging digital transformation. Many small business owners lack expertise 
in e-commerce optimization, fintech adoption, data analytics, and cybersecurity best practices, 
limiting their ability to maximize the benefits of digital tools. To bridge this gap, governments, 
educational institutions, and technology providers must collaborate to design and implement 
accessible digital training programs tailored to MSMEs. 
 
Several successful initiatives worldwide illustrate the potential impact of structured digital 
literacy programs. For example, South Korea’s Smart Business Initiative provides free digital 
skills training for small business owners, while the EU’s Digital Skills and Jobs Coalition 
partners with private tech firms to offer online courses and mentorship programs for 
entrepreneurs (European Commission, 2023). Similarly, Google’s Digital Garage and 
Facebook’s Boost with Meta programs have provided free digital marketing and e-commerce 
training to thousands of small businesses globally. 
 
To increase accessibility, governments should integrate digital literacy programs into national 
MSME development strategies and provide localized training in multiple languages to ensure 
inclusivity. Partnerships with universities, vocational schools, and industry associations can 
further enhance the reach and effectiveness of these training initiatives. 
 
With the rapid increase in cyber threats, cybersecurity has become a critical concern for 
MSMEs, particularly those engaged in digital transactions, online banking, and e-commerce. 
Our research found that many MSMEs lack awareness and resources to implement robust 
cybersecurity measures, making them vulnerable to data breaches, fraud, and cyberattacks. To 
address this issue, governments must develop clear cybersecurity policies and provide 
affordable security solutions for MSMEs. 
 
Key policy recommendations include: 
 

1) Subsidized cybersecurity tools and software licenses to help MSMEs afford essential 
protections such as firewalls, encryption, and multi-factor authentication. 
 

2) Mandatory cybersecurity training for MSMEs, integrated into business licensing and 
digital adoption programs, to enhance awareness of cyber risks and best practices. 

 
3) Cyber incident reporting mechanisms and legal protection for MSMEs, ensuring that 

businesses have access to support systems in case of cyberattacks. 
 

4) Countries such as Canada and Australia have introduced nationwide cybersecurity 
toolkits and training for SMEs, which have proven effective in reducing cyber-related 
financial losses and data breaches (Gartner, 2023). Implementing similar frameworks 
globally will strengthen MSME resilience against cyber threats, promoting trust and 
confidence in digital business operations. 
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Complex regulatory environments often discourage MSMEs from fully adopting digital 
business models. Many small business owners face challenges in navigating taxation, data 
privacy laws, and cross-border e-commerce regulations, creating uncertainty in digital 
operations. Governments should work towards simplifying regulations and providing clear 
guidelines for MSMEs to ensure compliance without excessive administrative burdens. 
Some effective strategies include: 
 

1) One-stop regulatory portals providing simplified information on taxation, digital 
commerce laws, and compliance requirements for MSMEs. 
 

2) Harmonization of digital trade policies to enable seamless cross-border e-commerce 
for MSMEs, reducing bureaucratic obstacles in international digital transactions. 

 
3) Fair digital taxation policies that do not disproportionately burden small businesses, 

ensuring a level playing field between MSMEs and large corporations in the digital 
economy. 

 
For instance, the ASEAN Digital Integration Framework has established regional cooperation 
in digital trade policies, simplifying e-commerce taxation and customs regulations for MSMEs 
operating across Southeast Asia. Similar regional collaborations can be extended to Latin 
America, Africa, and other emerging markets to facilitate global MSME participation in digital 
trade (OECD, 2023). 
 
Public-private partnerships (PPPs) play a vital role in accelerating digital transformation for 
MSMEs by combining government policy support with private sector expertise and 
innovation. Collaboration between governments, technology firms, financial institutions, and 
industry associations can provide MSMEs with access to affordable digital tools, mentorship 
programs, and market entry support. 
 
Microsoft’s AI for MSMEs Initiative, which offers free AI-powered business tools and cloud 
solutions for small enterprises. 
 
Alibaba’s Global Digital Talent Program, which partners with governments to train MSMEs in 
e-commerce management and digital supply chains. 
 
Visa’s Financial Inclusion Initiative, which works with policymakers to expand digital 
payment solutions for MSMEs in developing economies. 
 
Governments should actively engage with technology providers and financial institutions to 
develop subsidized digital solutions, reducing the cost burden on MSMEs. Additionally, 
collaborative industry working groups can ensure that digital policies are aligned with the 
needs of small businesses, facilitating more practical and effective implementation strategies. 
To ensure that MSMEs can fully harness the benefits of digital transformation, comprehensive 
policy interventions and strategic initiatives are necessary. 
 
Financial support, digital literacy programs, cybersecurity policies, regulatory simplification, 
and public-private partnerships are essential elements of a sustainable digitalization strategy 
for MSMEs. By implementing these recommendations, governments and industry 
stakeholders can create a more inclusive digital economy, where small businesses are 
empowered to innovate, compete, and contribute to economic growth and social development. 
Strengthening MSME digital adoption will not only enhance their resilience and scalability but 
also drive overall economic progress and job creation in the digital era. 
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5. Conclusions 
 
This study explored the impact of digital innovation on MSME growth through the lens of the 
social economy, addressing key aspects such as digital transformation strategies, challenges in 
digital adoption, business growth impacts, alignment with social economy principles, and 
policy recommendations. The findings indicate that MSMEs adopting e-commerce, social 
media marketing, fintech solutions, and cloud-based management tools experience significant 
improvements in revenue, market expansion, and operational efficiency. However, barriers 
such as financial constraints, lack of digital skills, cybersecurity concerns, and complex 
regulations hinder widespread adoption. 
 
The study successfully answered its research objectives by demonstrating that digital 
innovation fosters financial inclusion, enhances MSME competitiveness, and strengthens local 
economic resilience. The research has both theoretical and practical implications, contributing 
to literature on digital economy and MSME development while offering actionable strategies 
for policymakers and business owners. However, the study has limitations, particularly in its 
sample size and geographic scope, which could be expanded in future research. Further 
studies should examine sector-specific digital adoption trends and the long-term sustainability 
of digital strategies in MSMEs. The research contributes by providing policy recommendations 
to facilitate MSME digital transformation, promoting inclusive economic development and 
social innovation in the digital era. 
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